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RAN-1908060402060012
M.Com. (Marketing Management) (Semester-II) Examination April - 2026

Marketing : 206 : International Marketing-VI

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â-1.  “uQ¡“pdp»’u L$p¡C‘Z 5 âñp¡“p V|„$L$p S>hpb Ap‘p¡.   10
  Answer any 5 of the following questions.

 1) Ap„sffpóV²$ue dpL$£qV$„N dprlsu âZpgu iy„ R$¡?
  What is international marketing information system?

 2) rhv$¡idp„ Np¥Z k„ip¡^““u ìep¿ep Ap‘p¡. 
  Define secondary research abroad.

 3) r“L$pk gpekÞk iy„ R$¡?
  What is export license? 

 4) r“L$pkdp„ NyZhÑp r“e„ÓZ“u ìep¿ep Ap‘p¡.
  Define quality control in export. 

 5) L$p¡‘p£f¡V$ õsf¡ Apep¡S>“ iy„ R$¡? 
  What is corporate level planning? 

 6) h¥L$[ë‘L$ k„NW$“ fQ“p“u ìep¿ep Ap‘p¡. 
  Define alternative organizational design. 

 7) âu-ri‘d¡ÞV$ v$õsph¡S> iy„ R$¡? 
  What is Pre-shipment document? 

â-2.  Ap„sffpóV²$ue dpL$£qV$„N dprlsu âZpgu kdÅhp¡.  14
  Explain the international marketing information system.

A’hp/OR

â-2. A) v$¡idp„ Np¥Z dprlsu A¡L$Ó L$fhp“u âq¾$ep kdÅhp¡.   07
  Explain the process of gathering secondary data at home. 

 b) âp’rdL$ dprlsu k„N°l“u sL$“uL$p¡ kdÅhp¡.    07
  Explain primary data collection techniques. 
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â-3.  r“L$pk âq¾$epdp„ rir‘„N A“¡ ‘qfhl““u c|rdL$p kdÅhp¡.  14
  Explain the role of shipping and transportation in export procedure.

A’hp/OR

â-3. A) âu-ri‘d¡ÞV$ âh©rÑAp¡“p sb½$pAp¡ kdÅhp¡.   07
  Explain the steps involved in pre-shipment activities. 

â-3. b) r“L$pk v$õsph¡Å¡“u “¡Np¡rie¡i“ kdÅhp¡.    07
  Explain negotiation of export documents. 

â-4.  5 dp„’u L$p¡C‘Z 3 ‘f V|$„L$u “p¢^ gMp¡.   12
  Write short notes on any 3.

 1) Ap„sffpóV²$ue ìe|lfQ“p“p ‘qfdpZp¡. 
  Dimensions of international strategy. 

 2) L$p¡‘p£f¡V$ õsf¡ dpL$£qV$„N Apep¡S>“. 
  Marketing planning at corporate level. 

 3) ep¡Áe k„NW$“ fQ“p ‘k„v$ L$fhu.
  Choosing appropriate organizational structure. 

 4) Ap„sffpóV²$ue dpL$£qV$„Ndp„ L$p¡‘p£f¡V$ “¡V$hqL$¯N. 
  Corporate networking in international marketing. 

 5) Ap„sffpóV²$ue dpL$£qV$„Ndp„ rhhpv$ A“¡ s¡“p L$pfZp¡. 
  Conflicts in international marketing and their causes. 


